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Tables, Working Heights, No. 1, p. 11. 

TAKING STOCK OF CONSUMERS IN BUSINESS, No. 6, p. 13. 

TEA, No. 12, p. 7. 

—Law, No. 12, p. 7. 

TECHNICAL COMMITTEE ON MEDICAL CARE, REPORT OF, 
No. 12, p. 12. 

Teeth, Effect of Water Containing Fluorine on, No. 2, p. 2. 

Textiles (See Fabrics). 

Tin Utensils, No. 2, p. 10. 

TIPS FOR FUR BUYERS, No. 7, p. 3. 

TIPS TO TOY SHOPPERS, No. 12, p. 3. 

Toothpaste Labels, No. 19, p. 16. 

TOWARD SAFETY IN BEAUTY BUYING, No. 11, p. 7. 

Toys, No. 12, p. 3. 

TRADE BARRIERS, No. 19, p. 3; No. 20, p. 10. 

TRAILER LABORATORY, FOOD AND DRUG ADMINISTRATION, 
No. 15, p. 10. 


N 


: “i 1, p. 16. 


U 


Uniform Small Loan Law, No. 19, p. 8. 
UNITED WE STAND, No. 19, p. 3. 
UPHOLSTERY FABRICS FOR WEAR AND LOOKS, No. 13, p. 7. 
Usury Laws, No. 20, p. 15. 
UTAH CONSUMERS WORK TOGETHER, No. 11, p. 14. 
UTENSILS, No. 2, p. 9. 

—FOR CANNING, No. 6, p. 9. 





V 


Vegetables (See also Fruits and Vegetables, Marketing ) 
Prices (See Your Food Supplies and Costs). 
Food Value Chart, No. 18, p. 17. 

Velour, Upholstery, No. 13, p. 9. 

Velvet, Upholstery, No. 13, p. 9. 

Vitamin A and Night Blindness, No. 9, p. 2. 

Vitamins 
—In Fruits (Chart), No. 18, p. 16. 

—In Vegetables (Chart), No. 18, p. 17. 


Ww 


Wage Assignment in Time Purchases, No. 18, p. 11. 
Water 
Fluorine In, No. 2, p. 2. 
—Softener, No. 3, p. 16. 
WEIGHTS AND MEASURES 
—And the Founding Fathers, No. 13, p. 11. 
FARMERS, WORKERS STAKE IN, No. 15, p..3. 
History, No. 13, p. 11. 
History of National Law, No. 17, p. 2. 
—1IN INDusTRY, No. 15, p. 3. 
Letter of 1810, No. 17, p. 2. 


WEIGHTS AND MEASURES—Continued. 
New York Radio Programs, No. 17, p. 9. 
—Quliz, No. 19, p. 11. 
WE, THE PEOPLE, No. 13, p. 11. 
WHAT'S BEHIND YOUR HAT? No. 15, p. 6. 
WHEELER-LEA AMENDMENT, No. 5, p. 3 (See also Federal 
Trade Commission). 
WHEN FOODS AND DRUGS GO TRAVELING, No. 20, p. 7. 
WINNERS IN THE WEIGHTS AND MEASURES CONTEST, No 
19, p: 11. 
WOOL-EATING INSECTS, No. 4, p. 10. 
WORKING HEIGHTS FOR HOME WORKERS, No. 1, p. 10. 
WORKS PROGRESS ADMINISTRATION 
CONSUMER EDUCATION IN UTAH, No. 11, p. 14. 
SCHOOL LUNCH PROGRAM, No. 16, p. 3. 


Y 


YOUR FOOD SUPPLIES AND CosTs, No. 2, p. 17; No. 4, p. 
12; No. 6, p. 20; No. 7, p. 20; No. 9, p. 16; No. 10, p. 
16; No. 12, p. 16; No. 14, p. 18; No. 16, p. 18; No. 18, 
p- 18; No. 20, p. 19. 


Zeolite Water Softener, No. 3, p. 16. 
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